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Productivity Costs of Quota Sampling

P gt ol L e ko doL Sal | REMN oy A L O N ak wiTh § COmp ey vt

plo-a Das S & QuDia SaMplel DAOMNIDH MSET IO OO 3 DFDd 5 BT 0= of a0 I Douriry . Ol &

s g e, (RSO E IR GrSl 8 Guots e o s b eomBradion of segoedend fensce 180 whos
P L puSer L e B B ke, O 1 o wiy P L, [ i

RS L I N DI TEOPE. I NG [ L R T 3D MIONEEy (0TS A Ty T S
Jurtm B r raew e e of a o Chashe R

Mot ivation
A e Vet W O ity of phOE Surviys & (0vermge Ds. THE. mesae thi (8e Vi il nol e 4 0

il iy
g s o (Me pOpEAEE Of sl DU 10T MetiE SR T TR R PR (1 Py iy

pre n b e I COMNT § more mpreleniled Lampl . Thiss ingLSe quol Bmping, in whh e
. S 0 g e B S5 A P D AT, 18 i BB 0] L] i e e
[P ST T f o Faras wonicy fum Bewn med doy o el gl Th girsiegy us iy o by making ey

s SN T il | B O D g phe 1 G % prii i) rtupl MUl B A releeed Ol

g ol phooe pEreri=EEr, w0 e, and e st dorey e, § Gl e oty B
o e A T, D e SRR 1 Bl T R T e i L S it 5 v sk
Sampling

The profst e e guotan by mepcn Sng 50 UC S0 ] 0 Ehim ©Raras ITRECT WET ML e Tt Sureg

ey o e o P gkl (oo et o T

ety For e samgin @ pei mae p s shec U o P K T T poen S e
ey sl sl Do ewmighin shwr |
Ehumed Fow Sany SEa0nenn hed Te mebeaoe of et o

P 1o Thal sy o W s g e e | haen P ma s 2l

nrs Th o updamd Surery Shp

Alfrenagh the main See e of & complind fury B Selmeng the tureys el contabing e perdents
i iiore. e, s ssplsineg b ewprtent Fat Fey dont guify v mearegl e b D
i ok B TP P D N e i vl e aISCiien i e ot @ e s i B g e,

il vty might B poviibie, rutesd of § msmom st of eporens. Betpomwe rEEL ST Dime e
dripigm i 10 | Buafrai Fos mm pieSan e S s S runbe of relg b e pone e s o e

i o [ by

B R by Lorey [y, L0 0 ANe= N

Case Study: Productivity Costs of Quota
Sampling in Uganda

IPA Uganda conducted a random digit dial (RDD) survey on consumer protection issues with a
completely virtual phone bank and a quota sampling protocol meant to cover a broad
selection of adults in the country. Quota sampling involves placing calls until a quota is
reached for each combination of respondent characteristics, whose prevalence in the target
population is believed to be known. It is a good way to achieve samples that are
representative along key dimensions. In some cases, it can increase time and monetary costs
substantively to meet quotas for rare combinations of respondent characteristics.


https://poverty-action.org/sites/default/files/publications/Case-Study-Uganda-Quota-Sampling-Productivity-Updated-May-2021.pdf
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