
Pass-through, Competition, and Entry in
Agricultural Markets: Experimental
Evidence from Kenya

African agricultural markets are characterized by low revenues for farmers and high food
prices for consumers. Many have worried that this wedge is partially driven by imperfect
competition among intermediaries. This paper provides experimental evidence from Kenya
on intermediary market structure. Experimentally elicited parameters governing cost pass-
through and demand curvature are used to calibrate a structural model of market
competition. Estimates reveal a high degree of intermediary market power, with large implied
losses to consumer welfare and market e ciency. Exogenously induced firm entry has
negligible effects on prices and competitiveness parameters, implying that marginal entry
does not meaningfully enhance competition.

September 08, 2018

https://poverty-action.org/sites/default/files/publications/Pass-through%20Competition%20and%20Entry%20in%20Agricultural%20Markets.pdf

